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Objectives of this session

v Different data collection
options available

v Turning talk’ into data

v'What we mean by
qualitative data analysis

v'Coding and analysing
data and

v Different digital tools
available to you
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About Datawise London

Datawise London is a partnership programme of
training, advice and support to help small charities and
community organisations in London better use data to
meet the needs of Londoners.

v’ Training

v Resources

v Get help with your data hunches

v" E-news sign up https://datawise.london/e-news/



https://datawise.london/
https://www.eventbrite.co.uk/o/superhighways-308927460
https://datawise.london/e-news/

What is qualitative data?

Data which is:

v Naturally occurring DA I A
v Open ended

v Personalistic
v Narrative
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Gathered versus generated
qualitative data

Gathered:

“Dismal”
®0O000 Reviewed 14 May 2010

A barman appeared and we asked if we could get a drink.

Generated:

A stunned look crossed his face, as though this was a
ludicrous question that hadn't been covered in Bar Keeping 101. He
consulted another member of staff then tumed to us. 'No', was his reply,

SUGGESTION BOX
'the bar doesn't open until 6pm' 'Rut' we cointared lyour sinn : Bt
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downstairs says you sevefoo = i?""‘”
assimilated this complex data, " p
solved a particularly tricky qua e el
that must be an old sign!'. 2
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Generating data: qualitative
research methods

Interviewing

v'Unstructured
interviewing

v’ Semi-structured
interviewing

v Structured interviewing
v'Focus groups




Interviewing
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Recruited to discuss a particular

topic
Focus Typically have 6-12 members, plus
groups a facilitator (7-8 is a popular size)

Participants should be more or less
homogeneous

Broad questions to elicit responses
and generate discussion among

LA

the participants Mt
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Other data collection methods for
qualitative data

Diaries (written, audio,
video)

Visual methods (e.g.
Sticky Walls)




Best Practice

BEST
PRACT!

Prepare an interview guide and
test your questions

Consider practicalities, e.g.
location, timing, costs for
interviewee to attend

Ethics, data protection and
informed consent
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What is QDA?

A series of analytical tools (and techniques) which will help you gain ©
greater understanding of your textual data, with the main outcome of the
process being the generation of empirical data (l.e pat
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QDA can be best described as
having two main approaches

The hard approach

positive

object - - like - _
sorry - - better - _
impossible - - | enough- -
afraid | - happy - -
scarcely . love -
bad - . pleasure - -
anxious | . happiness | -
o 500 1000 1500 ' o s 100 1500

Contribution to sentiment

The soft approach
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My testing to date it's been pretty good actually it's 85% accurate, which means that when I'm

transcribing is accurate. | don't have to review too much. | do have to think about. I'm going to say prio
to body, just the same way | think about writing a proposal I'm going to think about what I'm going to
say.

A 1:02

I've only been using otter for a few notes. So when I'm driving and | think it's something instead of typin
and not watching what I'm doing. | can create an otter, and then review that later in the afternoon oncq
I'm finished driving around. was the used otter | recorded a video, and the voice over wasn't very good {
| uploaded the video to otter. In, he created a 85% to 90% accuracy transcription, and | was able to
convert it into text and then hopefully get that professionally voice out sounds a lot better than my bori
monotonous.

“Dismal”
®O000 Reviewed 14 May 2010

A barman appeared and we asked if we could get a drink

A stunned look crossed his face, as though this was a
ludicrous question that hadn't been covered in Bar Keeping 1(
consuited another member of staff then turned to us. ‘No', wa]
'the bar doesn't open until 6pm'. 'But’, we countered, 'your sig
downstairs says you serve food from 5.30". His eyes glazed oV

o Speaker 1 148

I'm aiming to use voice transcription service, more often.
wg S0449_Dissertation_FINAL (1)

Once | learned more about it, it'll help me be
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R: What made it different then, for you? Pitching over the telephone?

P5: I think the way that the whole scenario was set up [...] well, it was set up 1 think to be the worst
possible scenario. It wasn’t a representation of what would really happen, well I knew that after 1
started working there. People aren’t typically like that, they’re either buying into what you want or
they’re not interested. They don’t lead you on, for example, on the phone and not giving you any
reaction without any emotion in it. Although there isn’t that face to face interaction, there’s emotion
it. You can detect whether someone is interested or not. But when I did the test scenario, he [managing
director] was just completely devoid, non-responsive. And that’s just not real life.

R: Ok

P5: It was like [...] when you talk to someone, you know face to face, you can tell whether you're on
the right track or not. The body language is definitely an integral piece of the puzzle. When you're in
an interview face to face, for example [...] their voice and their body languages matches up. But when
you're just pitching over the phone it’s so very difficult to tell, to really understand how you've done.
[...] I didn’t know, for example, how I'd done in this “deal-breaker” interview.

] h r 4 5 Of tO I k — ] 5 9 6 4 it was that element of the telephonised interview then, that made you feel quite vulnerable?
) Yes exactly, the unknown. And I felt like he [managing director] was doing it deliberately, to test
' ! To make me on edge on purpose [...] but that’s, obviously I understand you have to do some
WO r d m quality control, but there's testing people and then [...] and then there’s being unkind.

R:mhmm[...] ok. I know it was a long time ago, but can you think back to an average workday there?

NAT U RA L LYS P E A Kl N G Could vou talk me through how an average day at work would be like?

Page1of33 27406 words [[#  English (United Kingdom) (3 Focus




A few “quick fixes"...

O".. { My Conversations ® I “ O e ‘a v e
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Why should | code my qualitative datc
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The "soft” approach

Known as "deep reading’ of the data

Requires both attention to detail and reading beyond the
text

Things you might look for include: emotive language,
silences/one word answers, pauses, pitch, tone, use of
sarcasm, expletives etc

The weaving analogy: these pieces of data are threads
that you carefully stitch together to craft a tapestry (the
overdll narrative or story

The tools...

Examination of meaning(s) through the application of
interpretative labels, otherwise known as ‘codes

By identifying and occumulotin? ‘codes’, the analyst can
then go on to identify emergentthemes within the data

This is known as the GROUNDED METHOD
Glaser & Strauss 1967
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l AREA OF INTEREST I

Method

BAs .
N | ? L . _ v
Th< :.A.\}', = — ) IS Jes. o
¢ A\ s R

| |

‘I. r :h |hey Sqid) % DATA COLLECTION CODING & CATEGORISING

i = DATA COLLECTION REFINING CATEGORIES
2.0 g

| l 2 TS REFINING & CONNECTING

‘ ,_‘ ,,,,,,, | E CATEGORIES
3. | '. lng COdeS f M E I CORE CATEGORY
Jle| main themes) ||¢




111e CIouncaea
NMathand

Research Question: Why do People turn Vegan?
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Animal rights

Ethical Reasons

Other people

Hipster Trend
> Trend
Health Trend
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Boring and Crowded

| rarely write negative reviews, but this one deserves

it. Plain and simple i is extremely

specially with small children who can’t
appreciate the experienQe. Long lines everywhere

| thought mawould provide interesting

tidbits or at least deliver information in an interesting

fashion, bn L no more informative Thgn

the signs along the way.

Aftel{wasting 3 hourSjthere, | still couldn’t tell you

where Anne Boleyn was kept nor really much beyond

what | could’ve learned from a river cruise. We did not

4ot for a guided tour pecause there appeared to be
£ 200+ people in each grougdEven my cheerful husband

was crabby at the end of the tour. Avoid it.

First order codes | Second order Themes (code
codes groups)

—

Boring
Audio guide

Dull —

Not informative
Guided tour  _
200+ people in q

group
Crowded

Uninformative
Audio Guides

nformation
esources

| Over Subscribed
tours # Capacity

Long lines
everywhere

(Queuing)
Wasted 3 hours

—

20

. Time

Time/Duration of

consuming visi Visit



What are the main issues and challenges faced by
Man & Boy?

: especially
Man & Boy: issues and challenges refer needthin em

26 Sep 2018, 17:00
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https://audioboom.com/posts/7022950-man-boy-issues-and-challenges

Pilot

exercise
With Google Jamboarl
\



https://jamboard.google.com/d/1hgBp85uswuidU0hdwpkK4zSDMJmobFnK6nI2DdvyYFs/edit?usp=sharing
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Trip Advisor

Scenario:

You work for Visit London and are conducting an annual review of
how well attractions across the city are performing.

Your colleagues in the marketing team recently sent out a survey
through the subscriber’s newsletter, which has had a good response
rate- but the data doesnt quite make sense. For the first time, three
popular attractions have been performed badly with little
explanation as to why.

Your team has been tasked by your team with solving the mystery.
Your data *hunch” leads you to look at the recent reviews left for
each of the three attractions on TripAdvisor.

Using these reviews, your team will work to map out the lived
experience of a London sightseer. You want to find out not only
what's gone wrong, but also what makes an attraction perform well.
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B4 = fe | Intellectually stimulating
A B C [ | E , F G
1 | Review No  Review First order codes Second order codes Main themes [code groups)
EXAMPLE  Boring and Crowded Boring Uninformative Audio Guides Information Resources
| rarely write negative reviews, but this one deserves it. Plain and simple- it's boring. It is extremely crowded, especially with small children who can't appreciate the experience. Long lines  Crowded
everywhere. Audio guide
Dull
| thought mayhe the audio would provide interesting tidbits or at least deliver information in an interesting fashion, but it was dull and no more informative than the signs alongtheway.  Not informative Over Subscribed tours Capacity
Guided tour
After wasting 3 hours there, | still couldn't tell you where Anne Boleyn was kept nor really much beyond what | could've learned from a river cruise. We did not opt for a guided tour because 200+ people in a group
there appeared to be 200+ people in each group! Even my cheerful hushand was crabby at the end of the tour. Avoid it. Long lines everywhere (Queuing)
Wasted 3 hours Time consuming visit Time/Duration of Visit
2_
1 AZoo - Not a Museum
As you approach the zoo-museum there are hundreds - maybe a thousand - people being herded through cattle chutes waiting to be examined before entrance (waiting out in the rain). Once
inside, you look around. There were probably six thousand people in this place today - sitting on the floor, in the restaurant, blocking every ingress and egress, not really looking at anything
but each other They are fish out of water: "Now, why was | loaded up on a bus with a hundred other people and drug over here?" Answer: "Because it's the British Museum.”
And - interestingly - do you know how many toilets there are for those 6,000 people? 5ix male and six female. After you descend into the crypt under the once famous - now incarcerated -
Reading Room (encased in a Carrera marble mausoleum for posterity), the line of women goes out the door. On the men's side, you might only have to wait twenty minutes, but at least you get
to wait inside the restroom.The one handicapped toilet located in an obscure alcove up on ramp is out-of-order.
Funny thing if you looked around. With all that security outside, nobody is working inside. Not a guard, an attendant, nobody. (K own.) Just the zoo-scape of visitors. At the
one information desk, there are two people. Their job is to sell the audio-tour devices. When | asked one of them a question (other room,") he told me, not being able to
answer the question: "They don't tell us much.”
The British Museum is a significant part of Britain's patrimony, a national treasure, or it used to be. Now it has devolved into feeding time at the pri D q t a
3
2| Intellectually stimulating




Understanding the Lived Experience of a London :

Sightseer \
Things to consider whilst coding: s

Positives and Negatives — what was good/bad about their visit? f

The case (context) — what kind of “case” is this? Typical, atypical? (Beware..
some reviews are quite quirky! Try not to get distracted from the task at hand'!)

Food for thought? ie has the review made you aware of something you hadn't
previously considered? Are there any unusual/unique points?

Recurrent themes - make sure that you actively look out for recurring
ghrase3 and any themes that run through the reviews as a corpus of text
ataset).

BONUS POINTS: "Schrodingers Beefeater™ were the Beefeaters
naughty or nice?




Bringing it all together

Tutorial with Xmind



https://www.xmind.net/download/

Overview Tours & Tickets Reviews Mearby Q&A

Time of year Language

Traveller rating

o recap... why code?

Famifes Mar-May All languages

Excellent

Enables you to draw out themes i s B e

Paar
More languages «

Friends

systematic way

Show reviews tha

0\ Search reviews 4 5 ) 6 6 5
reviews... and

By attaching “codes” to extracts « e = - Vi,
text, you can put together threac .. ... ... ¥ counting’
data) to tell a story

1 - 10 of 236 reviews

@DDCX:) Reviewsd 2 wesks ago
Interview

H ow E v E R iy e Very poor customer service no staff around to assist people with dizabilities very bad value
00 for money will not visit again
Frances P
Little Chalfont,  Date of experience: January 2020
United Kingdom

[ 14 ol 5 e 1 Thank Frances P

@O0 Reviewed 28 Decamber 2019

It cou Id q Iso tq ke ou q ve ry Iong Beware of booking on TripAdvisor
I give this a terrible rating due to my experience with Tripadvisor. TA sold me tickets for

Tower of London for Christmas Eve 2019 1 was told that it was opened on x-mas eve when |

t I @
I m e Veeoyesg i
[ J Long Iskznd, New booked it the month+ before. Lo and behold, when_.. More
York

Date of experience: December 2019
[ 50 o 17
F

il 2 Thank ylecoyotessg

R ed 30 O r 2019 \ obile
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The vegetable patch Our “quick fixes”
q nq Iogy v %greézlc:‘a:)taking stock of what is on the surface

(using multiple approaches for the best results! ) v provides us with a breakdown of what is there
(i.e how many seeds have been sown, quality

of the soil -> patterns)

The Grounded Method —

v Useful for extracting the narrative(s) or story
-> what is concedled underneath the
"hard” surface (depth)

Allows for a deeper understanding of
emergent themes, including hidden
nuances (i.e different flavor profiles between
the same species of veggies)

Enables us to be open to surprises

v v v U vOUO

might end up with more crops\mg/n you

bargained forl) __
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There's a universe of qualitative data out there yet to

be explored!
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Check out DWL's Eventbrite
https://www.eventbrite.co.uk/o/superhighways-308927464~
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You could also learn how to do this...

Oh no! l've
been
rumbled...

i.. ::: heastern

‘ = 2 ; A LL
@ e G A \ B e
k

Mark Zuckerberg's manner has always 5 %wm 1900 1950 2000
/ 7\

E
remmded me of someone, but I could never Just now it hit me, watching him testify about ’
aita Aaracn hald Af it data

Have confidence! The possibilities are endless....
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Thank you for
listening

LUCY SMITH
(LUCY@LONDONPLUS.ORG)

DR ANGELA SCHLENKHOFF-HUS
(ANGELA@CFEFFICIENCY.ORG.UK)

info@superhighways.org.uk
@SuperhighwaysUK
HTTPS://DATAWISE.LONDON/E-NEWS/
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