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FAQs - Practical Google Analytics for Small Charities and Voluntary Organisations

1. How can we track where people go next after visiting our website? E.g. Are we able to track clicks to a donate button, or will this not work as the link is outside our website? Or with people clicking through to our online database?
Instructions for how to set up event tracking to monitor people clicking through to another website/link
There's a good article on that here: https://stg.northstudio.com/strategy-planning/how-set-event-tracking-google-analytics/

2. Where can I find help to understand all the jargon?
[bookmark: _GoBack]Ben Matthews (Empower) has written a glossary to help explain the key terms. Here’s the link: https://empower.agency/google-analytics-glossary/

3. How can we isolate certain pages or remove the data? E.g. a volunteer search platform on a website which gets a lot of hits, but we want to see how the rest of the website is doing without these pages?
There's a good guide on Content Groupings here: https://online-metrics.com/google-analytics-content-groupings/

4. Can you see everybody who visited your website or can a visitor completely block their profile? (so that they are completely anonymous, and you can’t see that they visited the site)
People are able to block the Google Analytics code form loading, and are completely anonymous if they do that. Here's more info on what data you can get when people visit your website, using Google Analytics and other means: https://altitudemarketing.com/blog/can-i-see-who-visits-my-website/

5. Is there a list of the most common sources/mediums?
There's no one good article on this, so Ben will have to write one! But in the mean-time this is a good article: https://www.referralcandy.com/blog/referral-sources-google-analytics/

6. Are there any step by step guides for Google Analytics?
Have a look here: https://empower.agency/resources/google-analytics-resources/
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